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New Economy Progress Index

Simple, easy to understand 
and representative 
of Platform Economy progress 

Framework of four broad dimensions 
to measure the state of the Platform 
Economy development in Southeast Asia

New Economy Progress Index (NPI) 
seeks to provide useful yet simple 
framework for countries to better 
understand and identify areas of current 
strength or weakness

2021 New Economy Progress Index 
results are to be viewed as a benchmark 
to measure the starting point of each 
SEA country’s Platform Economy 
development

Repeatable / replicable
metrics on an annual basis

Guiding Principles

Objectively verifiable metrics

Simple roll up logic 
of individual metrics 

Index objectives

16

Designed to measure progress of the Pla�orm Economy in SEA



New Economy Progress Index
Measures four key dimensions of the Pla�orm Economy in SEA
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Digital 
infrastructure 

New
Economy
Progress

Index

metrics measure the maturity/
adoption of digital technologies 
critical for Platform 
Economy development

MSMEs

metrics capture the level of 
MSMEs’ participation² in the 
Platform Economy

Physical 
infrastructure

metrics track the maturity of 
logistics and mobile network 
performance critical for Platform 
Economy transactions to occur

Consumers

metrics capture the level of 
consumers’ participation¹ in the 
Platform Economy

Note: 1Digital consumers are consumers who had made an online purchase in the past 12 months; 2Surveyed MSMEs who are already Platform users



New Economy Progress Index
Measures four key dimensions of the Pla�orm Economy in SEA
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Digital MSME sales from Platforms² 
(Percentage of total sales)

Bain SEA-6 MSME Survey (2021)

Digital 
infrastructure 
(25%)

Mobile internet subscribers 
(Percentage of 18+ population)

Mobile wallet users
(Percentage of 18+ population)

GlobalData, GSMA Intelligence (2020)

Dimension (weight) Metric Sources

GSMA Intelligence (2020)

Physical 
infrastructure 
(25%)

Consumers
(25%)

Micro, small and 
medium enterprises 
(MSMEs)

Same-day delivery coverage 
(Percentage of population)

Mobile internet download speed 
(Percentile ranking)

Ookla (2021)

Bain analysis (2021)

Digital consumers¹
(Percentage of 15+ population)

Population using 3+ O2O services 
(Percentage of 15+ population)

Bain SEA-6 Consumer Survey (2020)

Bain SEA-6 Consumer Survey (2020)

Online food and e-commerce sales 
(Percentage of total sales) 

Bain analysis, Euromonitor, 
Forrester (2020)

Digital MSME sales from Platforms2
(Percentage of total sales) 

Bain SEA-6 MSME 
Survey (2021)(25%)

Note: 1Digital consumers are consumers who had made an online purchase in the past 12 months; 2Surveyed MSMEs who are already Platform users
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The Tech for Good Institute is a think tank committed to nurturing the positive 
impact of technology, to harness its full potential to uplift lives in Southeast Asia. 
It is a non-profit founded by Grab, Southeast Asia’s leading superapp.

The Institute seeks to create dialogue to foster common ground on the impact of 
technology on society and policy. It supports action-based, insights-oriented 
research that demonstrates how technology addresses social concerns. It also 
serves as a platform to enhance capabilities that facilitate the understanding of 
technology’s impact in Southeast Asia.

We believe this exchange of ideas and research is invaluable to the growth and 
development of technology in Southeast Asia, and the region itself. 

Bain & Company is a global consultancy that helps the world’s most ambitious 
change makers define the future.

Across 61 offices in 38 countries, we work alongside our clients as one team with a 
shared ambition to achieve extraordinary results, outperform the competition, and 
redefine industries. We complement our tailored, integrated expertise with a 
vibrant ecosystem of digital innovators to deliver better, faster, and more enduring 
outcomes. Our 10-year commitment to invest more than $1 billion in pro bono 
services brings our talent, expertise, and insight to organizations tackling today’s 
urgent challenges in education, racial equity, social justice, economic 
development, and the environment. We earned a gold rating from EcoVadis, the 
leading platform for environmental, social, and ethical performance ratings for 
global supply chains, putting us in the top 2% among other consulting firms. Since 
our founding in 1973, we have measured our success by the success of our clients, 
and we proudly maintain the highest level of client advocacy in the industry.


