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Source: Bain analysis
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Consumers have embraced platforms in Malaysia
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Source: SEA-6 O2O Platforms Consumer Survey by Bain & Company, May 2021 (N=2,800); SEA-6 O2O Platforms MSME Survey by Bain & Company, May 2021 (N=666)

Platform usage has grown

rapidly in recent years
Consumers have increased spend on O2O service compared to
1-2 years ago

Consumers agree that Platforms have had a positive influence
on their quality of life

7 in 10

80%

Ride hailing

Agree that they can travel
more easily to places
previously difficult to
reach

Agree entry of ride hailing
apps has led to taxi
operators improving ride
experiences

e-Commerce & Food
Delivery

Agree that they can
access wider range of
products via e-commerce

Agree that food delivery
platforms have improved
the experience of ordering
food during COVID-19

Digital Financial
Services

Agree that it is faster and
more convenient to use
digital payments vs. cash

Digital lending users,
previously unable to get
loans from banks / lenders

89%

88%

85%

77%

81%

68%



Digital Financial
Services

Saw an improvement in
sales after they started
accepting digital payments

Digital lending users,
previously unable to get
loans from banks / lenders

e-Commerce & Food
Delivery

Agree that they can reach
more customers through
Platforms vs. selling offline

Agree that sales would
have declined during
COVID-19, if Platforms
were not used

Platforms have a positive impact on MSMEs
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Platforms are becoming an

integral part of the economy

Platform work
opportunities

Drivers with increased
income after joining Grab
(incl. previously
unemployed)

"Flexibility of work" the #1
reason why drivers work
for Grab in Malaysia

85%

71%

80%

63%

73%

#1

MSMEs are using Platforms

MSMEs agree they need to use Platforms to succeed in the future

1 in 2
85%

Note: 1) Based on press release on MSME e-commerce adoption
Source: SEA-6 O2O Platforms Consumer Survey by Bain & Company, May 2021 (N=2,800); SEA-6 O2O Platforms MSME Survey by Bain & Company, May 2021 (N=666)
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Note: 1) MSMEs which uses Platforms at the point of being surveyed 2) Digital consumers are consumers who had made an online purchase in the past 12 months
Source: Bain analysis based on data from Euromonitor, Fitch Solutions, Forrester, GlobalData, GSMA Intelligence, Ookla

New Economy Progress Index
       2021 Malaysia score

Great strides made on digital infrastructure
2 out of 3 of the population use mobile internet
1 out of 2 use digital payments

More can be done on physical infrastructure
2 in 3 have access to same-day delivery, but lower than global average
for mobile download speed

While consumer & MSME adoption have increased, more can
be done on depth
Opportunity to increase total online sales (12%) and consumer depth of
usage (35%)
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New Economy Progress Index
designed to measure progress of
the Platform Economy in SEA

Consists of four broad dimensions
Provides framework for countries to better understand and identify areas of current strength or
weakness
Results viewed as a benchmark to measure starting point of each country's Platform Economy
development



Navigating challenges and tradeoffs
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Southeast Asia Platforms' responsibilities
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